If I had the gumption to market my books!
The Expatriate appeals to readers interested in military history, post-colonial studies, and expatriate life, especially those curious about lesser-documented British involvement in Aden and the socio-political landscape of Malawi. Academics, armchair historians, diplomats, and global development professionals are prime target audiences. With the right marketing strategy, focusing on targeted outreach to history forums, military memoir book clubs, academic institutions, and diaspora communities, this book can tap into global curiosity about post-colonial transitions and military experience. Leveraging author interviews, thought-leader endorsements, and history-focused podcast features could amplify its reach, turning The Expatriate into a globally respected work of narrative nonfiction.


