If I had the gumption to market my books!
Three Royal Terrace targets parents, caregivers, educators, therapists, and advocates within the autism community, along with general readers drawn to deeply human stories of resilience. Its raw, heartfelt narration offers a rare glimpse into the realities of severe autism, an underrepresented voice in literature. With a sensitive yet powerful marketing approach, partnering with autism advocacy groups, mental health podcasts, parenting influencers, and educational platforms, the book can transcend borders. Highlighting the emotional truth and giving it visibility during Autism Awareness Month and at international book fairs can position it as a must-read globally. Its potential to build empathy and understanding makes it not just a book, but a movement.

